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THE STATE OF

GEOFENCING MARKETING
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Attribution for measuring
online to offline results

Advertising to high-intent,
in-market audiences

Accurate down to
one meter

Audience targeting at the brand
or store level
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Over two thirds of marketers run their geofencing campaigns on Facebook and Instagram.
There is even more potential because while Snapchat, Tik Tok and Pinterest accept geofenced audiences, only
10-15% of marketers are currently running their geofencing campaigns on those channels.
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PERFORMANCE BENCHMARKS
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