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As a provider of location-based analytics, audiences and attribution software, Reveal Mobile talks to
agencies, brands, media companies and advertisers across the U.S. every day. In many of these
conversations, people ask us: “How many mobile devices can you see at the places | care about?”

This infographic answers this question.

A few important facts up front:

Reveal Mobile uses deterministic location data.
What does this mean?

Reveal Mobile uses actual GPS data that can be tied back to real
phones and real in-store visits. We do not project, infer or estimate
data volume. We do not use bid stream or exchange data. So you can
be assured that the Reveal Mobile audience you advertise to is highly
relevant and high-intent. In short, your media spend will not be
artificially inflated or wasted. It also means that Reveal Mobile’s foot
traffic analytics and attribution reports are accurate and authoritative.

Reveal Mobile can only see devices that have

opted in to location sharing.
What does this mean?

29
ﬁ;nb , We all have a mobile phone. It's equipped with GPS, vyhich helps
T vt power apps: weather, sports, news, maps and navigation, etc. If you
w have chosen to share your location with an app that uses location
data, and depending on whether you've chosen to share data “always’
or only “when active,” and that app works with Reveal mobile, your
device is likely visible to Reveal mobile (this is what we call our panel
of devices). If you have not opted in to sharing your location, or you
don’t have any apps on your phone that work with Reveal Mobile,
your device is not visible to Reveal Mobile. Put another way, Reveal
Mobile doesn't collect location data on all your customers, only your
customers that have opted into location sharing and are in our panel.
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Let’s get into the numbers.

ADULTS WHO USE
A MOBILE PHONE, —
u.s.
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AveraGce NumBer OF TiImes Per
DayY a MOBILe PHONe user's bevice
Provipes ITS LOCaTION TO an APP

U.S. MOBILe PHONe users

Willing to Share Their Willing to Share Their Willing to Share Their
Location Location if the Benefits Location for Marketing
are Clear Purposes

Know Their Location is Opted in to Sharing Recently Adjusted Location
Used to Enable Their Location Sharing Settings to Manage
Tailored Ads Data Privacy
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SO HOW MANY CAN YOU SEE?

FOUIr THINGS a mMoBIiLe PHONe user Has TO DO FOIr THelr LoCcaTiOoOnNn TO Be KNownN:

1. 2. 3. 4.

Have phone Have at least one Have opted in to Have a strong
turned on app installed on sharing their enough mobile
their phone that location with that signal for location
Reveal Mobile app, either to be shared
has a relationship always or when
with active

Number of Children Whose Mobile Devices Reveal Mobile Can See: O

US MOBILe DeVviCces Reveal
MOBILe Cahn see aT any Gciven
commercialy, ReTaill Or PUBLIC
LOCaTION aT any Time:

O%

Ten percent is the location data industry standard. This varies based on the time period of your
audience. If we only looked for customers on 1 day we would miss some device as a customer, but
over the course of 30 days, or 90 days we're likely going to catch a device while it's visiting a
location.

If you talk to a provider who claims to have larger numbers, ask if their location data is deterministic
-- actual and accurate, or if it is probabilistic -- extrapolated and inaccurate.

When it comes to location data, we recommend you ask eight hard questions (Get the Guide).

Sources: eMarketer, Pew Research, Reveal Mobile

Improve Your ROAS

For more information about Reval Mobile's location data and the software it powers, contacts us at
info@revealmobile.com.
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https://revealmobile.com/resource/questions-marketers-and-advertisers-need-to-ask-before-buying-location-data/

